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This is a useful article in helping the reader think through what is involved in collecting data
through interviews in all its complexity!
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This article gives an interesting review and explication of the use of focus groups within
Social Science research and sets out the benefits and advantages of utilising ‘culturally
responsive focus groups’ within research. The authors discuss examples of their own
research with focus groups and highlight the different ways in which focus groups can be
utilised and the advantages of culturally responsive research practice, particularly when
researching marginalized groups. The article also discusses the ethics and practicalities of
research involving focus groups.
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Focusing on experiential qualitative research in psychology, Shaw offers a review and
discussion of the theoretical underpinnings of reflexivity and reflective practice in
qualitative research and offers a consideration of reflexivity as hermeneutic reflection. Shaw
also presents an example of reflexivity within an interpretative phenomenological study,
and presents reflexivity in relation to data generation and analysis. Shaw also offers a useful
discussion of a distinction between ‘simple reflection’ and reflexivity.



